
Campaign for a
Cause CAPI CAPITAL

CAMPAIGN



Leadership transition leads to
realignment of mission and name

change to CAPI USA

CAPI revitalizes by pursuing a
new strategic plan with an
annual budget of 500,000
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In response to the Vietnam War,
the Centre for Asians and Pacific

Islanders opened as a 
culturally-specific food shelf

 for incoming refugees

Face potential merger  due to
recession, loss of funding, and

leadership change

CAPI
Through
the Years



..but what does
the future hold?
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Opens second location to
allow for direct proximity
to immigrant and refugee

communities

CAPI restructures programming
and staffing to allow for more

diverse service and staff support

Reintroduction of
 refugee specific programming

to address Afghan crisis &
celebrates 40 years of service



New Building for a 
New Era of Service



16,000 sq ft
The new facility will be

First floor
Social Enterprise Cafe

Immigrant Business
Incubator Space

Second floor
Rental Space

for Tenants

Third floor

Financial Service Space

Community
Training Space

Outside
Green House

Community Gardens

COMMUNITY GARDENS

Design For a

adding over 8,000 sq ft of service space

Better Future

Rooftop Deck



Capital Bonding $3,000,000

Met Council $125,000

Tradition 
Capital Bank $100,000

Allianz $25,000

Thrivent $25,000

General Mills $40,000

Minneapolis
Foundation $750,000

Give & Grow
Fundraising $37,000

Funding Progress
Secured Funding: $4,102,000

Congressionally Directed
Spending 

$1,000,000

New Market Tax Credits
$1,000,000

Total Pending Funding
$2,000,000

Pending
Funding

Total Project: $7,500,000

Prospective
Funding

Target Foundation

Otto Bremer

Schulze Family

Foundation

Old National Bank

Margaret E Cargill



Make an effort to understand the
programs, services, and impact that
CAPI has in the community

Role of the
Committee

Attend all Campaign
Committee meetings

Participate actively at
Campaign Committee
meetings

Follow through on any
commitments/assignments
from Capital Campaign
meetings 

Use your personal and
professional networks to open
doors or access people who may
be helpful to CAPI

Be an advocate for CAPI in
the community

Attend meetings with 
donors or perspective
donors (with the CEO
or campaign chair)
when requested 

Make a personal
gift to the capital

campaign



Who are others who
may be able to help with

the Capital Campaign 
& how might they help?
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MEETING
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