FRESK
It 4 \“\.

Host a food drive for CAPI during our March Food Drive

FEB. 26 -
APR. 6TH

capiusa.org




ORGANIZE A
FOOD AND FUND
DRIVE

Partner with your colleagues,
faith community, or family and
friends, to support CAPI's food

shelf by providing healthy
staples to our communities.

Details Email Template

Organizations can use the email
template provided to help spread the
word and encourage others to donate
to, or participate in, the food drive.

Minnesota FoodShare March
Campaign, the largest grassroots food
and fund drive in the state. The
campaign runs February 26th - April

6th. . .
Social Media
Foods Needed Use CAPI's social media handles to tag
CAPI's food shelf is culturally-specific. us and drive engagement throughout
Included in this packet are foods that the month.
are typically most requested, or most Instagram: Facebook:
helpful for our community members. @capi.usa @CAPIUSA1982
Foods include:
- Rice/Rice Noodles Contact
» Cooking Oil
o Gafaes Questions about the food drive? Need
. Coconut Milk more info? Contact Monique
« Dry beans/lentils Hernandez at:
Flyer monique.hernandez@capiusa.org

417-861-3739
Use the attached flyer to post at your

location. If people would like to give

directly to the food shelf, they can O‘“‘
. (Qmng)
scan the QR code provided. ..... )

guiding self-determination & social equality

www.capiusa.org | info@capiusa.org | @capi.usa




SUPPORT YOUR
LOCAL FOOD SHELF

CULTURALLY SPECIFIC FOODS

MONETARY DONATIONS OR ANY NON-PERISHABLE FOOD ITEMS ACCEPTED

guiding self-determination & social equality

FISH COOKING

SAUCE OlL BAMBOO
& v SHOOTS
ASIAN &
= AFRICAN
SPICES VERMICELLI
.. NOODLES
("

JASMINE, CURRY BEAN
STICKY, AND POWDER/ THREAD
BASMATI RICE PASTE NOODLES
[ -_—

0 TAPIOCA,
COCONUT CORN, AND
MILK “= FUFU FLOUR

CAPI USA DOES NOT ENDORSE ANY OF THE BRANDS PICTURED



SUPPORT YOUR
LOCAL FOOD SHELF

CULTURALLY SPECIFIC FOODS

MONETARY DONATIONS OR ANY NON-PERISHABLE FOOD ITEMS ACCEPTED

guiding self-determination & social equality

CUMIN MASECA
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Cumin
Comino Molido

l NetWt. 70z (198.50) l

JALAPENOS GREEN TEA

LENTILS SIRACHA

BLACK BEANS

Canela en Polvo

Cinnamon
Lowder

Net Wt. 2 0z. (56.79)

CINNAMON

CAPI USA DOES NOT ENDORSE ANY OF THE BRANDS PICTURED



FEBRUARY 26 - APRIL 6

GROUND

CINNAMON

Come together as a community to make a
positive impact on the lives of those facing
food insecurity. This food drive supports
CAPI USA'’s culturally-specific food shelf.

DONATE
DIRECTLY TO THE
FOOD SHELF

For more information about CAPI, visit:

ITEMS NEEDED

>
>
>
>

Spices
Cooking oil
Rice/Rice Noodles

Dry Cereals

WWww.capiusa.org



Email Template

Hi (insert name),

(Name of Your Organization) is participating in the March Food Campaign and | wanted to see
if (Name of Receiving Organization) would be interested in joining. The March Campaign is the
largest grassroots food and fund drive in the state, this year running from February 26th - April
6th.

The organization that we are supporting is CAPI USA, a nonprofit organization that provides
critical resources to refugees, immigrants, and other marginalized communities. They have a
culturally-specific food shelf located in Brooklyn Center, and we are joining them in their fight
against food insecurity. We will be hosting a food drive during the campaign at our location
and encouraging others to do the same at their respective sites.

| have more detailed information that | can send you regarding the food shelf, a flyer, etc. Let
me know if this is something you would be interested in rallying around. Thanks!



